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	Promotional Ideas



Whether library users are elementary or middle school students interested in skills improvement, high school students preparing for advanced placement tests or the ACT or SAT, or adults preparing to take any number of professional exams, LearningExpress Library will be of interest to them. Because of its potential for direct academic or career impact, marketing to the widest possible audience should be a library priority.

Below are some examples of how you can promote this new online resource within your community.

1. Creatively use the available posters in your library—Be sure to prominently display the various posters in locations around the library as appropriate to usage. For example, use the middle school or high school versions in your library’s teen area. Or, consider switching the posters on a regular basis to draw renewed interest.

2. Identify appropriate uses for posters outside your library—Make contact with job training centers, literacy organizations, technical colleges, and other organizations whose clients will benefit from this resource.

3. Prominently display the LearningExpress fliers and bookmarks (available free of charge from SCLS) near the circulation and information desks.

4. Distribute the press release—We’ve prepared a sample press release that you can modify for use in your community. Make an appointment with your local media representatives to deliver the press release and to talk about the importance of a free resource like LearningExpress. Hopefully they’ll want to do their own article, complete with interviews of library staff, and perhaps patrons who have explored the many resources.

5. Widely distribute the newsletter article—Many organizations in your community (like civic groups, schools, churches, and business groups) publish newsletters. They’re often looking for content, and an article about a resource like this will be of interest to their members.

6. Send email and attachments to school librarians and/or teachers—Many of the resources available through LearningExpress Library are particularly appropriate for elementary, middle and high school students. Whether it’s help with skills improvement or preparation for a test like the ACT or SAT, there may be a great deal if local interest among students and parents. Offer to provide information for distribution at parent/teacher conferences or back-to-school events, or at a teacher in-service session.

7. Find out when local students are taking the ACT or SAT examinations and use the posters promoting those LearningExpress Library resources. Don’t rely only on schools to use these posters. You may also want to display posters at community centers, health clubs, fast food restaurants, and other locations where local teens gather.

8. Familiarize yourself with the PowerPoint (coming soon) and schedule visits with local organizations and schools. Your presentation will be particularly powerful if you can share some local success stories.

9. Meet with municipal, township or county department heads to explain this new resource, and how it may be appropriate for use by their employees.

10. Make personal contact with your school district’s alternative high school. These resources may of particular interest to the teachers and students in this program.

11. Reach out to local home-schoolers.

12. Distribute the PSA scripts to local radio stations and to cable access TV stations.

13. Make it a habit to mention LearningExpress (or other databases) when you begin or end programs with target audiences.
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